Consultant Memo

HAL: A Paradigm Shift in Personal Financial
Management

Presented by The Fame Bottom Foundation

Executive Summary

The Fame Bottom Foundation seeks a consultant to identify and connect us with firms
or individuals who can develop HAL, a disruptive Al IoT financial application. HAL
leverages Deep Learning and Generative Al to provide universally affordable,
personalized financial guidance.

The adopter of HAL will be the lead partner. My role, as creator, is to ensure HAL is
designed to function as a true paradigm shift in personal financial management.

| have committed 20 percent of my estate (Max $1M) to identify a firm or individual
who will develop HAL or, if a comparable app emerges first, to invest in that application.
HAL is one of the Fame Bottom Foundation’s three missions.

Why HAL Matters

HAL represents the next step beyond Quicken and Mint. Unlike traditional tools, HAL
delivers:

Continuous learning and personalization, adapting to each user’s behavior
Accessibility for all, regardless of prior financial knowledge

Inclusive interaction through voice and text

Affordability at $8/month, compared to traditional services that cost hundreds
Universal social impact, benefiting inexperienced consumers, elder caregivers,
and the disability community

HAL is not just another app — it is a financial companion, constantly guiding users
toward stronger fiscal health.



Market & Revenue Potential

o 32M+ immediate domestic market: Quicken (17M users) and Mint (15M)
represent users ready for a leap forward.

« Global potential: demand for Al-driven financial solutions is accelerating
internationally.

« Revenue Streams:

Subscriptions ($8/month projected)

Consumer research and data analytics services

A financial resource site with cross-selling opportunities

Merchant service fees and commissions on transactions
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Benchmarking:

The Jackson Group currently provides these same services at $80/hour, averaging 30
hours/month per client. HAL offers the same value at $8/month — a 300x scalability
advantage.

Why Now

« Technology readiness: HAL was conceived 20 years ago, but today’s Al and
loT advancements make it feasible.

« Consumer readiness: Digital finance adoption is accelerating; users expect
personalization, convenience, and affordability.

o Market gap: Current leaders (Quicken, Mint) lack real-time, Al-driven
personalization and conversational interfaces.

Commitment & Legacy

My belief in HAL is reflected in my estate is earmarked to spend up to one million
dollars for HAL’s development or to invest in a comparable app. This is not
hypothetical — it is a funded commitment. HAL will be one of my enduring legacies,
generating social impact and revenue for the Fame Bottom Foundation.

The Ask
We seek a consultant who can:
« Identify firms or individuals with the technical and financial resources to develop

HAL
e Make introductions and broker conversations with potential adopters



« Support initial scoping and alignment between HAL's vision and the chosen
partner’s execution capabilities

This is a heavy lift, requiring deep networks in Al, fintech, and venture capital. We are
asking you to consider this because we believe you are capable of helping us take HAL
from concept to reality.

Next Step

Let’s discuss how we can work together to identify the right development partner for
HAL.

Ken Jackson
Founder, HAL | Fame Bottom Foundation

Ken@KendJackson.com

212-967-1967



